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Six hypotheses were proposed, and an initial
technology acceptance model was developed
based on the UTAUT framework. 1

* H1: Perceived risk has a negative effect on
accountants' intention to use ChatGPT.

e Based on structural equation
modeling, the data model
presented is illustrated.
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» H2: Personal innovation has a positive effect
on accountants' intention to use ChatGPT.

» H3: Convenient condition has a positive effect
on accountants' intention to use ChatGPT.

* H4: Performance expectancy has a positive
effect on accountants' intention to use ChatGPT.

» H5: Community influence has a positive effect

on accountants' intention to use ChatGPT. [CC3] 0
* H6: Technological impact has a positive effect ! PET] . [UBT<—E® Condition and Performance
on accountants' intention to use ChatGPT. e Expectancy. CI1-CI4 an.d TI1 to
» H7a: Gender has an impact on perceived risk. e [PET] v ) T TI3 are the ‘observed variables of
. (RVEERYPERUER Community Influence and
* H7b: Gender has an impact on performance - A A Technoloigical Impact
expectancy. (CI1] o
P Y (CI7] DD Similarly, the observed variables

:
~® @F+® G+O®F+® B0

for Usage Intention and Usage
Behavior (UB) are represented
by UI1-UI3 and UB1-UB3.
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RESEARCH DESIGN

Grounded in an extended UTAUT framework,
these six factors are influencing factors. Usage
intention and usage behavior are dependent
variables. Gender in the UTAUT model is
retained as a moderating variable.
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